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Summary:

This study aims to explore the reality of marketing capabilities through their dimensions (The
Understanding And Sensing Market Changes Capability , The Product Management Capability,
The Pricing Management Capability, The Customers Communicating Capability , The Building
And Managing Customer Relationships Capability) among farmers and agricultural firms in the
South-East region of Algeria Represented by the states (Ouargla, Ghardaia, Algeria), The results
showed that there is a weakness in the level of control of marketing capabilities due to lack of
knowledge, resources and techniques for that. The results also showed that there are no statistically
significant differences in the level of marketing capabilities due to The area of activity or the size
of the agri-firm.

Keywords: Marketing Capabilities, Agricultural Marketing, Agricultural Firms.
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